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The E-Commcerce market is thriving and poiscd for mbu.sl growth in‘/\gin_ There m; i
players who made & good beginning. Their success depends on their understandin

and offering various types of featurcs. This paper gives an overview of ),

g of the marlu"\f
¢ future of B ;

neree, Algg fisg

¢. And Tepresey’
people. In this Paper y

ng years in the emerginy

Commerce in India and discusses the future growth scgments in India's E-Comy

out vanious factors that would essential for future growth of Indian E-commerc

the various opportunities for retailers, wholesalers, producers and for
found that the Overal

market of India.
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Il E-Commerce will increase exponentially in comi

Introduction

The E-commerce Industry in India has come a long way since its carly days. The markgy

has matured and new players have entered the market space. In the present dynamic scenanio, ¢.
commerce market in the B2C space is growing in demand as well as in the array of serv,

ices. The |
transition to online purchasing from traditional purchasing is taking a long time in

he Indiay |
market. E commerce includes not only buying and sclling goods over Internet, but al

busincss processes within individual organizations that support the goal. As with e-co
business (clectronje business) also has a number of
of different contexts,

SO variou.

mmerce, e |

different definitions and is used in a numbe |

Objectives of the Study: )
The objectives of present study are:

. To describe the Present status and facilitators of E-Commerce in India;

LY
2. Toanalyze the present trends of E-Commerce iny India; 'f
3. To cxamine the barriers of E-Commerce in India. ,
1
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ctc. This has been us.

2020, India is expected 1o generate S100 billion online retail r
; out of which $35 billion w

i grow four times in coming ycars.
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Research Mclhndnlny\y
The process used 1o callect informatinn &
decisions, The n\clh(xlnlnuy m

rescarch techniques & coylg in

data for the purpose of making busincss
Ay include publication research, interview, surveys and other

clude bath present &

histoncal information. The rescarcher has
uscd only secondary o

aa that has been collected from vanious anticles, journals, books, websiles
cd 10 study (he conce

ptual framework, definition, present trends andsome of
the challenges and opportunitics

of e
basc and proper references have been
E-Commerce In India

commerce in India. All the data included is the sccondary
gven wherever nccessary.

India had an intemnet yser base of about 354 million as of Junc 2015and is expected to
cross 500 million in 201 ¢, Despite being the second-largest userbase in world, only behind China
(650 million, 48% of population), the penctration of e-commerce is low compared (o markets

like the United States (266 million, 84%), or France (54 M, 3]

). but is growing at an
unprecedented rate, adding around 6 m

211,005 crore by December 2016. The st

udy also stated that online travel accounts for 61% of
the c-commerce market By

cvenue

il be throu

' : TOTAL RETAR. & RETAL ECOMMERCE,

SALZS IN INDWA
— ; 2013 -2018 i e o
} o e

i3

g

\:"“*-:'*“":;‘* 5 St ",."'vfd'q:;&o

Status of E-commerce in India Today ¢-commerce is a byword in Indian society and it
has become an integral part of our daily life. There are w
and services, Then there are those, which provide a
services,

cbsites providing any number of goods
specific product along with its aljjeq

————.
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A. Multd Product F‘-Comr‘n
Some intemet portals provide

ing buyers of cvery o

are targeting . Wiy g; 1

e, HEY o \\'m\'.lhchcs\oﬁndlﬂ-C(‘m» fy C".
www.indiaplaza.com. 4 so on. Thesc Indian e-commeree portaly p’("des

apparel and accessonics for men apg Won

1

ree — i
¢ goods and services in g Single, | |
i

simost all categorics of .
possible product/service. The most popular oxa

www.khoj.com,

P

are

ww.rediff.com www.indiatimes.com an v
W ) o s

. r . ‘kc.
00d! services in @ variety of calcgoncs like; A
goods and services “‘:»d cis. books and magazines, computers and peripherals, Vohi,
health and beauty products,

softw < I O chold npplianccs, jew ‘]ry' uu(li i I ¢
clectronics, hous! 1 i
collectibles, software, consumct C |

entertainment goods, gift articles, real cstate and
cmployment, travel tickets, matrimony etc. { |
B. Single Product E-Commerce
Some Indian portals’websites deal in 8 specialized ficld, for examplc
1. In Automobiles, the portals arc http://www.indiacar.com/ and http://www.autom.any, "

services, business and OPPOHUniu‘q :

comV, on these sites we can buy and sell four-wheelers and two-wheelers, new as wc:i&: ]
used vehicles, online. Some of the services they provide are; car research and Teview,
online evaluation, technical specifications, vehicle insurance, vehicle finance, degq |
locator etc. i r i
2. In Stock and Sharcs Markets some of the sites are ht’tp://www.equilymas(cr.ocmgf
hitp2//www. Spaisa.com/. Some of the services offered to registcred members arc; Onlix i
buying/dealing of stocks and shares, market anal ysis and research, company informau’um: i
comparisor: of companies, research on equity and mutual funds, tracking market trends' |
etc. i
-+ In Real Estate, the portals like h“?-'//‘wwv.indiapropenics.com/ facilitate online dealiny :

in real estate. They offer cither outright purchase or lease of a property through thel
portal. They provide information on new

directly with developers/builders or thr
services are housing f;

propetties as well as for resale. One can ded. -
ough consultant/brokers. Some of the allid
nance, insurance co,
Property managemen consultant services etc
- InTrave] ang Tourism j ' '
S industry, India hag arich hj 1
. ; nich histo i ol
Instrumenta], (5 5 large extent, i it o e

n selly i £
as foreigners ¢, I lling India as 5 product, encouraging Indians as wcll;
Ultifaceted culture
and beaut

mpanics, architects & interior designen”

poral, hnpj/www~‘00ﬁmﬁmn Y- A major Government oflﬂd"j \

: dia.com/ j
m : ; as a v, i
unfl. The tourig destinatiop g et

ety of information for a polcnlid;_‘
Pertains 1o Junglcs

ccording to themes like: eco-them®: -

8.
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places. hill resorts, adventure-trekking. mountain climbing etc. Allied services offered are
passport and visa, travel & acenmmadation information, weather information, festival &
fair dates. shopping. tour operators and more. There are also sites that highlight the
tourist destinations of a specific region in Inda. Jike http. ‘www.incredibleindia.org/,
which covers North East India.

In Gift Items: In the bygone days, one had to plan what to @f a loved one, trudge across
ta your favorite shop, and browse for hours before purchasing 3 pfl. Teday there are
specific Indian websites making the act of gifling quick and casy to suit ones lifestyle.
Onc such sitc is hup:/iwww.indiangifisportal.com/. The £ are categonzed as
collectibles like paintings and sculptures. toys & games, chocoizies, Howers, wood-cralt

& metal craft, luxury items like leather gonds. perfumex, jewtlny boves, cte.

Hobbics: The most popular hobbies from time inmemonal arc rexding, music and films.
On the India website http/fwww.firstandsecond.corm’ one can buy more than 300000
titles of books, cassettes, VCDs and DVDs. The books cover a wide range of topics hike
business, art, cookery, engineering, childrer 7's stonies, health, medicne efc. As for music
and videos, they are available in Englisk as well a5 in Indizn Lingtages to cater o the
varied tastes and the topit$ range from devotioral sengs. old-tme favontes and retro and
Jazz to the latest pop, rap etc.

Matrimony: It is said that marriage is made in heaven, but in the world of e-commerce
marriage  portals  like
http://saadi.com/. One can search for a suitable match on the websites by region of

they are made on kapiwww jeevansathi.com/  and
residence (India or abroad), religion or cast=. Once regstered with them, they have e-mail
facility and chat rooms too, so that the ceupie gets to know more about each other before
making the biggest decision of their lives. Allied services for registered are aswrological
services, information on customs and rinuals, legal issues, health and beauty ete.

In the field of employment two major portals like www mensterindia com and
Www.naukn.com are instrumental in providing job seckers wath suitable employment at
the click of a mouse. They have directories categonized under headings cmployers and
Job-seekers. The service for job seekers is free and for cmployruent they charge a
nominal fee. Jobs are available online in fields, ranging from secretarial to software
development, and from real estate to education.
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A taform® r\dc-'\nd'\a.mm/ ond D! . cony my
; 1 any OPIC whether it is from apparel o toys ¢, hl
oS » ) oy,
Joyment. The products and services gre .

a—
portals like hup:/WW

Jetoils on alm
m food 1o cmP
ake it casy for
arc hitpi//www-

ccs provided BY

\

oncs gving wde
 machinery, of ©
\ ¢ sub-headings 1© it
alcs

S(Qd !
g SCTIOUS information-secker to find what N
? C !

dinexct
1o heav

appropna!
other

indiagrid.conv, hllp://indiuinfo‘mm,

Some simular

them arc message boards, gy,
| T
him;‘r'mdmumcs.mmh

Allid se1

forums, €<
B. Banks:

1) Net baoking/

s an online banking facility available f, o
i
t
| as current account holders. S

/phont banking: This 1

L holders as wel ome of the special Net banking Service
sccount ho .

Demat accounts for cale’purchase of stocks and shares, Foreign Exchange Sy

DirectInstant payment of bills on the account-holderOs behal?, Financial Planning etc.

7) CredivDebit Cards: Banks facilitate E-commerce by providing the most vty .,
\nstument, pamely the Crodit or Debit Card, without which E-commerce would be imposs,
Some of the mjor lndian players n these fields are:  hup://www hdfebank o
bup/iwww idicbank.com’ and httpJ/ www_statebankofindia.com.

S. Presents Trends of E-Commerce in [ndia

India is developing rapidly 2nd if development is to be measured, Low can we ignorez
role of ecommerce iz it. The internet user base in India might still be a mere 100 million whict
much less when compared to its penetration in the US or UK but it's surely expanding 2t
dlarming rete. The rumber of new entraats in this sphere is escalating daly and with growthre

reaching its zenith; 1! can be pre ;
peed 15 switch 11 b¢ presumed that in years 1o come, customary retailers will fecls
d to switch to online busine L )
e business. Insights into increasing demand for broadband services, s

standards of living, av. Tty
& evailability of wider product ranges, reduced prices and busy lifestyles @

trus fact more promincntly
*¢ prominently thereby giving w :
g way to onlinc deal s \ o
st s on gift ers. Going 9
©s, According 1o 2 statemeny released gift vouchers. Going

(TAMAL), the ccommerce market was

The ble.
T

staty
by the Intemet and Mobile Association of ¥

cxpec i
1 shows marke size of gify pected 1o touch Rs 46520 crore turnover marks in 20
T . 1icrent ventica) 1
e ik icals . 5 [

i B in ecommerce business 1 of ccommerce industry since 2007 10 2t
online py clearly

impl -
plics the growing number of internet use i
i

: rchases are Jimiseg o
Classifings

b CeMlain categy
+ PUYINR movie tickey,

ones lik i ipti

: ¢ gaming subscnpuon, food deliverys on

N eLommerce indys
B

S. ravel related
urcha
purchases and electronics items etc. The &

iry i .
e Primarily driven

:F’\‘L\\ by online trave] §0°
‘ h"knf‘"'"”?/:;er\‘ industry which has c()nlribl-l‘cd
ard UG \\
GC Listeq Journag No. - 10776 ___’__/,/l‘\

4

NorUMI

: l(.cummcrcc market and is building user confi

N
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‘(R 25208 crore) in 2010 and expected to touch g1 % (Rs 37890 Crorc) in 2011 of total

dence. The online travel industry includes sale of

!domcslic pir travel, international travel, hatel bookings. railway tickets, bus tickets, tour

‘.
P

| Indian Banks too have been very successful in adapting EC
i
!provide customers with real time account status. transfer of funds between curren

‘accounts, stop payment facilities. ICICI Bank. Global TRUST BANK AND UTI-Bank also have
1
iput their clectronic banking over

ackngces and travel insurance etc.
end EDI Technologics to
t and checking

the internet facilities in place for the upcoming e-commerce
‘markct. Certain unique attributes of the E-commerce industry in India such as cash on delivery
‘_modc of payment and dircct imports that Jower costs considerably arc probably going 1o bring
about a speedy growth in this industry in years to come. According to the latest rescarch (The :
irepont, titled “Asia Pacific Onlinc Retail Forccast. 2011 To 2016.7) by Forrester. a leading global
research and advisary firm, the c-commerce market i India 1s Improving between 2012-16. The
report revealed that ecommerce revenue in India will

‘jumping from USS$1.6 billion in 2012 to USS8.8 Hillion in

increase by more than five times by 2016,
2016 (Tablc-2). While US$8.8 billion

4is still less than other countries in Asia Pacific, such as Chinz and Japan, India”>s CAGR is much

-

‘higher than any other counn"; that Forrester forecasts in the regon.

Tadie-t: LLomrmercs Rovenms

“tndla 18 s
Australia n2 3.4
Japan 3.3 2.6
china 134 3581
Faron ¥ eresmms

E-commerce in India to explode in 2012, Indian e-shoppers will have 2 good time getting
-great deals and services online. A recent pan-Ind:a report released by Com Score Inc reveals that
-online shopping in India has touched a growth rate of 18 per cent and is only likely to grow
ifurther. The report found that nearly 60 per cent of citizens in India visited a retail site in
November 2011, with the number of online shoppers increasing by 18 per cent in the past year.
E-commerce can become an integral pant of sales strategy while it is one of the cheapest medium
‘1o reach out the new markets, if implemented successtully, it offer a smant way of expansion &
doing c-commerce attribute to the successful implementation to carefully understanding the

_products & services, customers and the business process, casy-to-use system to extend the

PART - VU Peer Reviewed Referred and UGC Listed Journal No. : 40776 411

Scanned with ACE Scanner



NUL
v SITITM IR0l

. i IELY S o PACTOR -8
voruMt AVILRS 77- 8700 —lMl‘/\(Jif_"_E, Ak

wwajlfactor.com) b
bl P s i SN
ISSN L

- i oty arprraenty it
- . S B TR T s e gl e
MANTE by the Doston Consulting Group says online 1y, 4 OVIANTA - 1550 2277 2710 AMPACT FACTOR 222" A Abidndubaie s
s an the web AT o % e

0 times ite worth in 201
2006 - more than ] .
a g&4-hithon industry by 2016

e " nes (a mer yAIC) N weant of e VRIC manic) wheran
Pufness ! [LDENS “fa nynrme MmInIe) b e it ol e ¥ B

of otn) mnil The c-commit e plnlfunns maximize itg reach
ot o W + N

could ¢
acvount for A8 T E

1 custome and

; Sy v aerigt the St umIneat ransact with the ond
yere i4an additinmyl gatsemmtiaey At 3 3

< L, < s \‘f
. ’ . oy ” » ! <o TS it Vﬂ‘!l\.(“ (8} |3

. . convenient, sabsiving & s I R L N —

W wide th wil r "‘“’T" seumer. Hers it il 18 3

1y DRI I ARt ot o N portale
e i.’.I ing an intermetary Foeamplss Plipkar 3 007 f o et wazeetal |
~Th { havint o ) ' . fuc
oY W . " o wpgeome § Sifficrerd wancty af products fike
- (1 which provide 8 platfarm for ¢onmers 0 € i oo
A W
Tapes of F-Commeree :

i . ! : 4 masic €
The major different HPES of [-commeree arc As follows] I electronic gend. app arels, hoek e and music
i !

Basiness fo Pusioess (B2B): Busincss to Business E-commeree tefers 1o gp, 'T‘E‘ Functiony of F-Commerce
asiness < /4

sren of E- commenT that can occur between {wo organizations B2B E-commeree incly,
)-E\\AI'\_- - <

% e br gt g 1ot FIRSR S pata thA) o
(Communication function Ammed 3! the SeliveTy B mterrmiatacn I

)
A
A

.
23 . .
i inv k. il ness traneachane Erample: FAfgt]
Wit nd  procurement, supphier management, inventory  MAnagement, chy, facilitate tusi P ¢ pepimmmte ol Praninet
p.;-\h:ﬂ.{ o 3 d " 3 F'rocess management fanctinn Covers the gutomm sy ST T *
samapement. sales activitics. payment management, and scrvice and support. A fey .

4

i sters wnther
g | PIOCCSSES. Example: revaorking e compters WiTtheT .
(NS Chemdex (wWwwW chemdex.com), Fastparts (www.fastparts.com) and Free Mare, y quaity of

) i 5 Nk L - rre A
Service management fanctinn Agpheshon of teahinesny v
(uww. d ..;ﬂlm\u\m)

= service. Lxample: Faicral Fapross mehsie "¢ ek et 2l whelss
Busincss to Consumer (B2C): Busincss to Consumer E-commerce refers to exchang,

Y sae pmieTmC? yme othe
et 3 : Transaction capabilitiey Provades the iy rom thp 1TEOTTEY T WIRC
woer Business and Consumar. Direct dealing between Business and Consumer has alwy, . .
: . A | onlinec services.
existed. buz with the E-commerce such transactions have gained further momentum. mple: Amzon, 6.
Traditionsl B2C model: Manufacturer Retailer Consumer !

£ volution of E-Commerce
On line B2C model: Manufacturer / Retailer Consumer

{
|
i
&1
3
i

T tr— ',‘
Examples: Amazon.com. Yahoo.com and Schwab.com. Similar activities transamimzI ,,._—_:-.r:.—_‘f— - |
hst occur in business to business, E-commerce also take place in the business to comumc;, ——:-.-:':—‘
costext. However, ell customer facing activities are typically tracked. These include s:lev " ek b GRS |
acuvities, consumer search, service and support. K ey
Consumer to Consumer (C2C): Consumer to Consumers involves transactions betwee® I
and among consumers. These exchsnges may or may not include third party invol\'cmc‘d.i _:_...._2_
deit}ion.sll)- consumers have had dealings with other consumers, but only few of those activitie. E I
\s'crtv ",\ a commercial sense. E-commerce has made it possible to bring together strangers w Challenges of E-Commerce
PRV plat oot e : i 1. External Challenges:

Consumer t H . . :
o Business (C2B): Consumer to Business is relatively o new model o

Extenal forces impact how E~commerce qompamcs plan their growth stategy anc

commeree and is 8 rever v s erd
sc of the traditional commerce models. Here, consumers [‘“‘“"k

provide seamless customet expenience onsiie and post Fansacten

semces or goods Lo busi
DEsses an i - & - i
d create value for the business. Consumers can band topethd Product and Market Stratepy: E<ommerce companicd have to address issue

o form end present themselves as a buyer i i o W | |
e i yer group 1o businesses in a consumer fo busin® ' peraining to rapidly evolving customer seymments aad produxt portfolios access information o
. groups may be ica i g e |
iy T y be cconomically motivated as with the dermand aggregalor- This .1 market intelligence on growth, stze and share manage multiple customer engagement platform
seen in v ;
ot o N nternet forums where consumers provide product dcvvlo["“'f" i
» these are used for product advertisement :
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i ’ hics, brands and products and simultoncous)

T jon into NCW geograp ¥ 1o

focus on cxpans B m\imnmm’ ue‘

percorm tive pricint ) ; . L . :

n pet jence: Companics have to provide a rich, fres) 1 makc companics vulnerabl

cuen” wna DI st ‘ e ‘i"‘l 7 loitation b external entitics

gearcd owards discoverys manage inconsistent brand cxperience ¢l cxplot y ’ )
lc“'&fj’j Compliance Framework:

f technologics: and handle time 10 markel pressire for [N [-commerce companics have to com
! v

-« compliance. incficient an

i website
¢ 10 fines. Cyber security also raises some concerms around 5

austomer expenence not
platforms; manage proliferation ©
applications. In the recent pasty socCi
Ppayments and Transactions:
E-commerce companies may face issu
controlling fictitious transactions. Further, RBI restrictions for prepaid instruments or E-Waly

ply with several laws, many of which or¢ sull
media has become MOFE influential than paid g . ¢ co tion framework.
al paid marketin, ;i cvolving. Potential issucs around cyber la m.rp‘ A
j | legal exposure in accments or arrangements. indirect and direct taz compliance (T d. ﬁ
sround security and pri i } - ' i
y ’ privecy. breach y/ | rules and regulations could pase problems. Uncertainty around VAT 1207
i

| states duc to peculiar business modes could cause 155U€s

act s impediments. From 2 (ransactions perspective CToss border tax and regulatory issues o /*« S
backend service tax and withholding tax can have serious implications. s /T:_,,:E S /_:—_:'

Fulfillment: Companics will need to check if the physical infrastructure gets affecteqy, —‘-:-_{'/‘/*/—“"* .‘F/_?::\\

i : i 1t A e ] e { s
the intemet speed. Also the lack of an integrated cod 1o end logistics platform and innovahq! i @m )‘::—F : -“_/:"
focused fulfillment option could cause deliv issucs. Challeng i ) >

p! ery i lenges around reverse logiste ¢ (? /.ﬁ C ———
; - Lesat? 2 e

management and third party logistics interactions could also act as barriers to growth. 4 h

11. Internal Challenges Snapshot of E-Commcree Retail Revenoes in India

Intemal forces impact bow E-commerce companics can organize (o drive and sust Year Forrester Revearch Oulize Retafl Forecast
il i 2012 Ts § LA
2016 US $ 83 bdlion

Organization Scaling:

RS IR e e

Table | reveals that, sccording (0 the report provided by Forresier Rescarch, shopp<Ts 10
metropolitan cities in India are driving E-Corxzmerce: thesc COMSUIMETS primanly avail of E-

Commerce service in the areas of travel, consiener clectronic and online books. A ccording 10 3

E-co ies wi with e
i xlnmau companies will have to make sure organization design keeps pace with ‘A
rapidly evolving business stra along with flu OV T cadership '
management g i ness tegy, 4 fluid govemnance, strong | ip !
COmeﬂL rom a gl'OWlh S v i 1fvi isiti i H o
dev F perspective, indentifying acquisition opportunile: ¢ report provided by Forrester Rescarch, E-commerce reverues i ik y more ¥

fund raising and IPO readin
ess becomes neces ]
sary. From a technology perspective, It % | five times by 2016, jumping from U.S. Dollar 1.6 billion 10 2012 10 U.S. Dollar 8.8 biliwn in

impontant to transform [T : y
business, technology and opc:u'm 'zova"‘m iy o sddtess Uie Jack of oy bewee. 2016,
g ons functions of the enterpri i
Tax and Regulatory § crprise. Prosperity of E- i ‘
ry Structuring: i perity of E-Commerce in [ndia
According to the survey by the Associated Chambers of Commerce and Industry of India.

Companies. will
: need to ad H . i
imibalanss dress issues around sub optimal warehouse tax planifi :

between FDI norms vis-4-vis - p India’s E-commerce market, which stood at S 2.5 billion in 2009, reached $8.5 billion in 2012
equate entity controls, inefficient holding IPR "

entity structure and
international tax i ..
act, policy o tax incfficiencies. Future challenges | e

¥ on related party transaction enges include the new comp®® |

and rose 88% 1o touch § 16 billion in2013. India is gradually becoming the country with highest
number of literate population in the world and the internet penctration is largely dnven by

Risk F pricing and the ; ; . )
raud and Cyber Security uncertainty around GST roadmap. mobile phones, with some of the cheapest and most basic hand sets currently offering access 10
- From a risk perspective £ oo the internet. Table 2: Internet Popalation in India gen :
insider threats E-commeree compani . .
and i ’ panies co . . ear Internet P
website uptime. Issues around uld face issucs around brand risk o b mx.ml ?‘m
nd employee vendor nexus, bribery and comP"; 013 %
’ Ty anc.« i 014 e
2013 E79]
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Table coveals that. 8 ers stood 2t 239 million as of 2013 b il Gome of the E-Commerce Wehsltes in India
ndia (TRAD: India’s ol e su:\c.:\, of onlinc shopping ond better ShOPPing c“° ‘q\‘:’ ; 1) Flipkart.com 13) Smartshoppers.in 25) Themobilestore.in 37) Egully.com
interet penetration in ndia. ¢ u.d&l"‘“ . Indians hove increased rapidly. X "1:1 2) Infibcam.com 14) Homeshopl8.com 26) Adexmart.com 38) Bitfang com
et by e E mmmcmc\ycbsncs among i 3 Bbay.n 15) Yehhicom 27) 7oamin com 19) Bigemohiles.in
i 4) Theiwares.com 16) Univercell.in 28) Ratetag.com 40) Scventymm.com
; 2 5) Futurcbazaar.com 17) Mediahome.in 29) Deltapage.com 41) JJMchta.com/shop /
]

6) Lynx-india.com 18) Pameabgb.com 30) Ezonconline.in 42) [ndiaplaza.com

; ; 7) Timtara.com 19) Next.co.in 31) Gadgetsguru.com 43) Theitdepot.com

» 8) Shoppingrodiff.com 20) Royalimages.in 32) Machmwcr‘-oo]t.com 44) Gadgets.in
9) Edigiworld.com 21) Cromarctail.com 33) SMCintermational.in 45) Bigadda.com

10) Letsshop.in 22) Rightshopping.in 14) Smartshoppers.in 46) Tradus.com

| 11) Buytheprice.com 23) Pristinenote.com 35) Storeji.com 47) Vijayasales.com
Table 3: Retail E-Commerce Sales in India ; 12) Shopbychoioc.com 24) Theelectro.com 36) Zapstore.com 48) Buytheprice.com
i ommerce Sales in India (In Billion U.S. dollars) \ 5 49) Computerwarchouscpricelist.com 50) Shopping.indiztimes.com
o0 231 .
13 359 | Findings of the Study
2014 6.1 , 1. In the world of E-commerce, the existence of the wholcsalers is at the greatest nsk
zB ™ - 14 o 1 because the producer can easily ignore thern and selkFthair products 10 the retailers and
Source: E-Market Statistics

the consumers. Wholesalers can take the advantage of E-commerce 1n establishing

contracts with reputed producers and linking their business with the oalinc.

s

2. The retailer can save his existence by lickicg kis business with the online distibution.

The retailer can provide additional information about various things to the consumers,

meet electronic orders and be in touch with the consumers all the time. Therefore, E-

commerce is a good opportunity.

S IS Producers can take the advantages of E-commeree by linking themselves with the

] ’ online, by giving information about their products to the other links in the business
chain and by having & brand identity.

)’ Year 201 - ” —_— | 4. As more people arc getting linked with E-commerce, the demand for centre providing
! 4 i . . . s

Some o 2018 i internet facility is also increasing. Hence, the people who wish to take advantage of it

me o i
: the E-Commerce Com . S can establish cyber and have their benefits.

1) American sy, Panies in India £

2 an 6) Realth Kart11) 0 i i S E-commerce provides the various lypes of opportunities to the Wholesalers, Retailers,

la Cabs 16) Carat lane

Producers and the People. Retailers mect electronic orders and should be in touch with

the consumers all the time.
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