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B.Com. (Part-l) (Semester-l) Examination, (NEP 2020) March 2023

Principles of Marketing

Sub. Code: 87965
Day and Date: 30/05/2023 Marks 40
Time: 10.30 am -12.30 pm
Instructions 1) All questions carry equal marks.
2) All questions are compulsory

Que. No. 1. Fill in the blanks Marks 8

1)Marketing is a ---————Process.

A) Legal B)illegal C) Both D) None of the above
2) The study of ---—--is the basis for Marketing plans and policies.

A) Profit B) Loss C) Consumer Behavior D) None of the above
3) Consumer Behavior is very ----------

A) Dynamic B) Stable C)Bad D) None of the above
4)———is primary step in the consumer buying decision process
A) Information search B) Need recognition C) Evaluation D) none of the above

5)Personal income is ——- factor which influnence on consumer Behaviour.
A) Social B) Economical C) Cultural Factors D) none of the above

6) is the process of dividing market into smaller homogenous parts.

A) Consumer B) Need recognition C) None of the above D) Market Segmentation
7) helps in understanding customer needs,wants etc.
A) Market Segmentation B) Need recognition
C) None of the above D) All the above/

8) -is characteristic of rural marketing.
A) Product B) Large and scattered market
C) Evaluation D) none of the above
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Que.No.2  Explain step in the consumer buying decision process Marks 8
OR )
Describe objectives of product positioning

Que No.3  Write Factors which influnence on consumer Behaviour

OR
Explain Characteristics of rural Marketing Marks 8
Que No.4  Short answer question (Any 2 out of 3) Marks 8

A) Explain Rural marketing of India
B) Describe concept ‘Product Differentiation’
C) Wrile Importance of Target Marketing

Que No. 5 Write short notes (any two out of three) Marks 8
1) Consumer Behavior
2 ) Market segmentation
3) Rural Marketing
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A Total No. of Pages: 3
Seat
I
B.Com. (Part-I) (Semester-11) Examination, (NEP 2020) March 2023.

Principles of Marketing
Sub. Code: 87980

Marks 40
Day and Date: 30/05/2023 ]
Time: 2,30 pm - 430 pm _
Instructions 1) All questions carry equal marks.
2) All questions are compulsory
Marks 8

Que. No. 1, Fill in the blanks

) WE— are purchased for production purpose.
A) Industrial Goods B) Consumer Goods C) Both D) None of these
2) ......... is the important factor in marketing process.
A)Product B)Cash C) Trade D) None of these
3) .......... indicates superiority of Product .
A) Life of Product B) Service C) Quality D) N;)ne of these
4) Life of Product is.........
A) Limited B)Unlimited C) Both D) None of these

§) ........isthe general group of activities in designing the containers or

wrappers for the product.

A) Packaging B) Production C) Services D) None of these
6) Retail business may be done by

A) Manufacturer B) Wholesaler  C) Retailer D) All of these

7) +eveeeeeen. Is any action or decision that will promote or help to promote sales
A) Sales promotion B) Profit C) Loss D) None of the above
8)......

- ......iS an attempt to recognize distinct stages in the sales history of the Product

A) Szles promotion  B) Profit  C) Product Life Cycle D) None of the above
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Que No. 2 Explain factors affected on selection of product distribution channels Marks 8

OR
Explain stages in Product Life Cycle

Que No. 3Describe internal and external factors which are affected on price of the product

OR
Describe present status of retail business in India Marks 8
Que No. 4 Short answer question (Any 2 out of 3) Marks 8

A) Explain new product development process
B) Define retailing and wholesaling and Explain its features

C) Define product concept and explain features of product.

OR
Que No. 5 Write short notes (any two out of three) Marks 8
1 Product concept
2 Advenisement
3 Types of distribution channels
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